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Abstract

The purpose of this research is to investigate(a) media exposure in social activities
participated by employees working at Small Business Credit Guarantee Corporation (TCG),
(b) the participants’ knowledge in social activities of their workplace, (c) their attitude toward
such activities, (d) their participation in the activities and (e) the relationship between the
participants’ demographic characteristics and those five investigated variables. The research
was quantitatively conducted, with a sample of 130 employees of TCG situated in Bangkok.

The instrument used in this study was a questionnaire. Data analysis was achieved
through descriptive statistics including a percentage, an average, a standard deviation, t-test,
and F-test.

Four main research findings were found. First, most participants were exposed to
media to great extent. Second, most of them in a good degree had knowledge about the social
activities of their workplace. Third, most of them revealed positive attitudes toward the social
activities to a high degree. Fourth, they highly participated in such social activities. Finally, it
was found that the difference in the participants’ operation levels and ages both affected the
difference in their attitudes toward the social activities they had participated in their
workplace.
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